Sales Page Copywriting questionnaire

1. What’s the name of your product/service/program (hereafter referred to as product)?

2. What is the purpose of your product? What problems does it solve for your clients?

3. Whom do you serve? (Ie. Who is your target market? Women, men, entrepreneurs, etc.) Please
be as specific as possible. Include any information you’ve collected, such as age range, income
level, profession, etc.

4. What are the benefits of your products/services? In other words, how do/will your products and
services make your customers’ lives better? For example, if you sell organic face creams, your
benefits might be to make their skin soft and give them a more youthful appearance (or make it
feel better and look better). A business coach might proclaim to help his clients grow their
business and increase their monthly revenues. Specifics are good, so if you have any, please
share! Please list all that apply.
Benefit #1:

Benefit #2:

Benefit #3:
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5. What are the features of your product (ie. 192 pages of solid information, 6 months of group
coaching, live Q&A calls, recorded calls, transcripts, group networking forum, etc.)? Below,
please list each feature on the left and then complete the sentence, "which means that..." to
draw out the benefit. For example, You'll get 6 months of group coaching, which means that
you're never alone to "figure things out" on your own. Registrants get exclusive access to
member networking forums, which means that you'll have the chance to connect with likeminded individuals, meet potential JV partners, and rub elbows with prospective clients.

6. Why should potential clients buy from you instead of your competition? Do you have a story,
background, or angle that makes your product stand out from the crowd?

7. What all does the client get when they purchase this service/program (ie. recorded calls,
transcripts, group networking forum)? Why are these things important to clients?

8. Are you giving any bonus gifts to registrants of the program?

9. What is the cost of the product/service/program? Are there installment payment options
available?
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10. What else does a prospective client need to know, or what other information do you want to
provide about this product?
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